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What are your top three goals 
for this month?

1.   ___________________
2.   ___________________
3.   ___________________



People in public relations are in the business of 
telling stories to meet these goals…..

My Goals

1.

2.

3.

Possible Stories to Achieve My 
Goals   

1.

2.

3.

4.

5.

6.

7.

8.

9.



The key is to 
think like a 
reporter when 
writing your 
stories.



How to Start Thinking Like a Reporter?

• Regularly consume the media, particularly 
stories by reporters with whom you’re trying 
to develop a relationship

• When consuming stories, try to determine the 
genesis of a story

• Build relationships with key reporters



So What Makes a Story Newsworthy?

• It impacts people and is relevant to consumers 
of the medium

• It’s unusual and/or controversial

• It’s timely

• It contains facts and/or experts



So What News Do You Have to Tell?

_______________________________________
_____________________________________
_____________________________________
_____________________________________
_____________________________________



Building Relationships with Reporters
1. Only pitch news that is relevant to your reporter

2. Provide the pitch in the format that your reporter prefers

3. Compliment a reporter on a story s/he has written

4. Respond quickly to their questions

5. Get to know the reporter on a personal level

6. Help them out on other story ideas

7. Retweet their stories to your followers

8. Comment to their blogs and/or online stories



Pitching Your News Story

1. Identify a newsworthy story idea 
2. Determine your placement(s) for the  

story.. This assumes you have a    
media list

3. Craft your “pitch”—just like an    
elevator pitch.



Ways to Pitch Your Story

• By email

• By phone

• By social media 

• By mail



“Dear Jane:

I’ve got a story idea for the Parent Corner section of the Fort Worth Kids 
Magazine. I believe your readers might be interested in the debate on whether 
children are better served by preschools that emphasize learning through 
creative play or more traditional approaches that emphasize academics.  As a 
parent, my friends and I often talk about these divergent approaches.

I can provide you with interviews with four parents who currently have children 
in different pre-school programs in the local area. I also have some video 
coverage of two different education experts talking about this topic.”

The Email Pitch



The Phone Pitch

_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________



The Media Advisory
MEDIA ADVISORY/ CALENDAR EVENT
TCU invites fans to participate in its 2007 Homecoming celebration sponsored by the Student Government Association 
beginning Thursday, Sept. 20, at 6 p.m., and ending with the football game against SMU Saturday, Sept. 22, at 7:30 p.m. 
Thursday’s activities include a $1 pancake dinner with music by student bands at 6 p.m. and a TCU volleyball game 
against Wyoming at 7 p.m. On Friday fans are encouraged to wear purple and white to support the frogs. Activities will 
begin with a lunch on the Sadler Lawn at 11 a.m. costing $5.49 cash or with TCU ID, and continue with FrogFest, the 
homecoming parade and pep rally at 6 p.m. FrogFest will provide free activities for all ages and will include bouncing 
castles, a casino tent and games such as Guitar Hero.  At the homecoming parade and pep rally spectators can see the 
TCU Marching Band, Cheerleaders, Alumni Cheerleaders and Showgirls. The homecoming parade will begin in Frog Alley, 
turn south on University Drive and finish by heading west on Bellaire Drive. All activities are open to the public. TCU 
volleyball will host another game against Air Force, Friday at 8 p.m. Saturday at 7 in the evening, TCU will play SMU in its 
homecoming football game. Tickets and information concerning the volleyball games and the homecoming football 
game are available through www.gofrogs.com. For more information on events contact Kim Appel, 817-257-7927.

WHO: TCU’s Student Government Association, volleyball team, marching band, cheerleaders, showgirls, football,  
students, faculty,   staff, alumni, fans, public

WHAT: TCU Homecoming 2007
WHEN: Thursday, Sept. 20 at 6 p.m. – Saturday Sept. 22 at 10 pm
WHERE: Sadler Hall Lawn, University Recreation Center, University Recreation Center Parking Lot, Amon G. Carter 
Stadium
CONTACT: TCU Office of Communications

817-257-5063



The News Release
Student journalists win national award
Fort Worth, TX 
11/3/2009 

Staffs of the TCU Daily Skiff newspaper, the DailySkiff.com Web site, and Image magazine have received four national 
awards in design and multimedia storytelling from the Associated Collegiate Press and College Media Advisers. The 
awards were announced at the ACP/CMA 88th National College Media Convention held in Austin, Texas on Oct. 28-Nov. 
1.Former Image design editor Ronald Villegas, a 2009 graduate, was named by CMA’s Best of Collegiate Design 17 as the 
first-place winner in the headline presentation category for all publications. The winning entry was for “Shot in the Dark” 
in the October/November 2008 issue. DailySkiff.com won second place in the ACP Best of Show multimedia category for 
its overall coverage of the 2009 TCU-Clemson University football game. Web editor Rose Baca, sports editor Travis 
Brown, and multimedia editor Chance Welch contributed to the online coverage package. Ronald Villegas also received 
an honorable mention award in the yearbook/magazine page/spread category in the ACP 2009 Design of the Year 
competition for his work in Image magazine. Former Daily Skiff editor in chief and designer Max Landman, a 2009 
graduate, was awarded fifth place nationally in the informational graphic, all categories, in the CMA Best of Collegiate 
Design for the “Where is it Now?” feature on the university’s building expansion in the Aug. 26, 2008 issue of the Daily 
Skiff. For additional information, contact Student Publications Director Robert Bohler at 817.257.6556 or 
r.bohler@tcu.edu.

mailto:r.bohler@tcu.edu


Specifics for Releases and Advisories

• Include a strong headline and date

• Include the five W’s: Who, What, When, Why, 
Where (the inverted pyramid)

• Be concise and to the point

• Provide contact info

• May want to provide some boilerplate info



The Follow-up Phone Call….

What are 
you going 
to say?



Reporters and Social Media

• Follow your key reporters in social media—via 
Twitter, blogs, FaceBook posts, etc.

• Do you not send out info in mass to reporters 
or bloggers. Tailor the information accordingly. 
Do not pitch, but provide value.

• Monitor what’s being said about you online.



The Shrinking News Hole….

Does this 
really reflect 
reality? 



The media’s function as a 
gatekeeper is diminishing. Why 
not go direct to your audience 

with your message?

What are you ideas for going 
direct to your audiences?



Content

• Message

• News

Conversations

• Resources

• Customer 
relations

• Trend insights

• Industry news

• Thought 
leadership

Connections

• B/w your org. 
and community

• Between your 
community 
members

• Between 
community and 
prospective 
community 
members

The Youth Soccer Association Community 

Michelle Smith, mStrategies, 2010



Questions?

Thank you!

Julie O’Neil, Ph.D.
j.oneil@tcu.edu

mailto:j.oneil@tcu.edu

