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Role Reversal




US Youth Soccer

* Lifelong participation is the goal!

e US Youth Soccer is non-profit and educational
organization whose mission is to foster the
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Zac Crawford

Life-long soccer player across ‘.
different levels. “SPECIAL

First job was as a youth referee. EabiGalAl A A

Played collegiately at Bethel TOP
College. oY COMPETITORS

PICKED
Have two masters degrees-

Cognitive Psychology & Human ”!
Performance/Sport \:&%ﬁm\ =

anagemen

| COACHES"
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What do | do?

e Technical Director for Alabama Soccer
Association (Coach, Player, Parent
Development)
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Careful !l - Children at PIay

Our Generation Our Children

Constantly supervised/shielded
, * Monitored by overbearing adults
free time * Evaluated to adult standards

e Made our own . Fas’F trackgd to achieve goals. |

 Had more unsupervised
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FA Respect Campaign- Scene 1
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YOUTH SPORT HIJACKED BY ADULTS
- -

Whose needs are considered?
Whose expectations are met?

Whose agendas are fulfilled?

YOUTH SOCCER, YES — BUT PLAYED BY ADULTS
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1 Priority- Educate

e “The primary task of every soccer club is PARENT
EDUCATION. If you do it diligently, then you have
a chance at task #2- player development.” Sam

Snow, USYS Coaching Director
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Educate-Start Early

 |F WE DON’T GET THEM AT THE
BEGINNING...the youngest age groups are the
most important age groups, but how cool is it
for coaches to work with Zone 1°?

N ot USYOUTHSOCCER.ORG



FA Respect Campaign- Scene 2
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Educate- Training > Games

* Training is far more important for skill
development than games (many more
touches, more opportunities to make
decisions/solve problems— school tests

~* Youth Soccer’s Biggest Issue:
e C --' :
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PRACTICES VS GAMES

(*R =REC, S = SELECT)

AGE GAMES RACTICES
GROUP PER YEAR PER WEEK
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Educate- Science

* Use empirical data from trusted sources to
support the reasons for the design of your
programs.

nitive Stages of Developmer
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Educate- Cognitive Stages of Development
(Piaget)

« SENSORY - MOTOR (birth to age 2)

- PRE-OPERATIONAL (2-8 years)

e Egocentric — Imagination — Symbols

- CONCRETE OPERATIONAL (8-11)

ing related to conc
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Educate- Pillars of Soccer

e Technical/Skill
— Ability to control the ball/execute under pressure

e Tactical

— Ability to solve soccer problems (cognitive),
when/where to use certain skills
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Educate- LTAD US Soccer

Initial Stage

U9-U1l2 Basic Stage
EERIEEE  [ntermediate Stage
U15-U18 Advanced Stage
U19-U20 Specific Stage

Performance Stage
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Educate/Communicate-Pathways

* Player Development Pathway- for every group
for continued participation & educate about

each pathway.
* Long-Term Player Development
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Communicate-Presenting Various
Pathways

» Select/Competitive, TOPS, Recreation- all need
each other.

— REC=bulk of participation- how do we reach
them?
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THE CYCLE OF
UNDER-DEVELOPMENT

Parents put

pressure on

coach

Coach focus on

team

development

Parents

transfer child
to another club

Individual

Players don’t

reach their PV
: development
potential suffers
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Parents’ Picture of Ideal Coach
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Communication- “Show Me”

* Most parents derive their ideal picture of what a
coach looks like from ESPN
— Coach centered

— Where do coaches derive their ideal picture of what a
narent looks like?
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Communicate-“Fill the Void”

* Fill it with the Missions Statement, coaching
philosophy, and how you plan to measure
success.

't wait for the parents to come to yot |, or it’s
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Communication-Using the 3 Cs

PLAYERS
e 3(C’s
— Communication

e Over communication
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Communicate- Using Guided Discovery
on Parents

* Can you effectively use guided discovery with parents?
— Learning is more permanent, but requires patience

— Coach/Parent- “I’'ve told you a 1,000 times....” but have you
ASKED them?

— Do we want to create robotic players/parents?
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Communication- Customers,
Consumers, & Devisors

* Soccer is not the retail industry, it is part of
the service industry. Soccer is a business.

— Without a margin, there is no mission.

e Parents are the customers, players &

0lf 'S -~
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Communication- Parent Logistics

* No matter what the child’s potential is, if it
doesn’t fit their schedule(s), it won’t work!

 Can we go to them?
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Accountability/Document-
Responsibility of the Player, Parent,
and Coach
e For any registration with your association, can

you have an agreement/contract between the
player, parent, and coaches to document the
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Accountability/Document-
Responsibility of the Soccer Parent

1. Make sure their player is SAFE, and other basic
needs are met.

— Nutrition (fed properly), hydrated, sleep
— Medications
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Accountability/Document-Role of the

Soccer Parent
. Understand the role of sports

— Develop a healthy lifestyle (Sport = Leisure)
— Develop sport skills

— Games: Learning Opportunities >Contest
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Accountability/Document-Role of the
Soccer Parent

3. Understand the odds

» Academy/Select no guarantee of success
* Only 6% high school soccer players to NCAA
e Only small percentage get athletic scholarship
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FA Respect Campaign-Scene 3
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Accountability/Document-Role of the
Soccer Parent

4. Be a role model
e Actively Listen to your child
 Sideline behavior — NO COACHING!!!
e Referee Crisis
ealing with performance (uncond itio

N ot USYOUTHSOCCER.ORG



Accountability/Document-Role of the

Soccer Parent
5. Evaluate the club and its coaches

e Consistent with mission statement

 Coach Effectiveness

* No lines/lectures/laps
ertification level
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FA Respect Campaign- Scene 4
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Accountability/Document-Role of the

Soccer Parent
6. Understand pursuit of excellence

Intrinsic motivation (if you need to push....)
Know the pathways

Know the two best coaches in the world:
* Watching soccer -

i 1
N ot USYOUTHSOCCER.ORG



The Car Ride Home
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MAIN Role of the Soccer Parent

* Let the p I aye rs

make mistakes.
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RESOURCES FOR PARENTS

www.alsoccer.org or email zac@alsoccer.org
e Parent Education page (under

‘EDUCATION/Resources’)
WWW.USYOUTHSOCCER.ORG
USYS Vision Statement

i 1
N ot USYOUTHSOCCER.ORG


http://www.alsoccer.org/
http://www.usyouthsoccer.org/
http://soccerthought.com/wp-content/uploads/2012/07/Vision.pdf
http://www.ussoccer.com/

